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Our Goal - To Deliver Customer-centric and Quality Financial Services

As part of the global financial giant — ING Group, we
can confidently provide our customers with the best
products and services. The Group has a completely
integrated portfolio of insurance, banking and asset
management products and services, as well as an
international well-known brand, which all serve as
a strong foundation for our development. Riding
on ING's strong brand name, we will reinforce our
market positioning as a renowned leader in offering
comprehensive financial services.

|
A

We place great emphasis on customer satisfaction.
The financial and insurance industry is a highly
customer-centric business, and ING is devoted to

achieving high customer satisfaction. We see that — -.n.l-‘:_.., ¥
satisfied customers bring public praise, and thus ] -...p - ﬁ ],
more customers and business opportunities will et

follow. -" ‘:, }

When it comes to being customer-centric in our daily
work, a little can mean a lot to both customers and
the corporation. “Delivers on promises”, “Treats me
fairly” and “Easy to deal with” —which are the three
concepts advocated by ING for being customer-
centric - accounts for how we successfully come
to be a “different” company in the market and
the unique culture that we embrace. In all, we are
dedicated to cater for the customers’ needs through
our products, services and every way we interact
with the customers.

To reinforce our strong market position, we as a
corporation must contribute to the growth of local
economies. ING actively supports communities through sponsoring global, national and local projects. In Hong
Kong, our efforts have led to the Hong Kong Council of Social Services presenting us with “The Caring Company
Award"” in recognition of our commitment to society. We will continue to strengthen our corporate citizenship
as well as consolidate our efforts to help more people.

All of our accomplishments have been instrumental in delivering to customers our enthusiasm in working towards
being customer-centric.

Cheng Man Kwong
Country Manager, HK / Macau
ING Insurance Asia / Pacific
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Strong Fundamentals

Started in 1991, the ING Group was one of the first
integrated financial-service providers in the world.
The Group was formed through the merger of
the largest insurance company in the Netherlands,
Nationale-Nederlanden, and one of the country’s
largest banks, NMB PostBank Groep. Its roots can
be traced back to 1845 when The Netherlands
Insurance Company was established.

ING is active in the fields of banking, insurance and
asset management in more than 50 countries. With
its substantial worldwide experience and with more
than 115,000 employees, ING provides a full range
of integrated financial services to over 60 million
customers globally, including individuals, families,
small businesses, large corporations, institutions and
governments. ING comprises a broad spectrum of
prominent businesses that increasingly serve their
clients under the ING Brand.

e According to ING Group Annual Report 2005, the
Group had total assets of EUR1,159 billion, and
credit ratings of AA- from Standard & Poor’s and
Aa3 from Moody's

e Fortune Magazine's Global 500 (July 2006 issue)
ranked ING Group No. 1 in the areas of assets,
profits and revenues of listed life insurance
companies, and No. 8 by assets of the world's
largest corporations

¢ Forbes Magazine's Global 2000 (April 2006 issue)
ranked ING Group No. 11 in the areas of sales,
profits, assets and market value

e According to Business Week August 2006, ING
Group was ranked No.85 on “Top 100 Best
Global Brands”, with its brand value estimated at
USD3.47 billion

Insurance Europe

Operates the insurance activities in the Netherlands,
Belgium, Spain, Greece and Central Europe, with
a particular focus on pensions. In the Netherlands
and Belgium, we also offer non-life insurance.
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ING in the World
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Mission & Business Principles

Mission
To set the standard in helping our customers manage their financial future

Business Principles
e We are committed to our integrity

We aim for an above average return

We are open and clear

We promote sustainable development and respect human rights
We respect each other

We are involved in the communities we operate in
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We are committed to offering our customers
professional products and services relating to life,
general and pension protection, as well as financial
planning services. It is our ultimate goal to take
care of all the different needs of individuals and
businesses.

Life Insurance

Established in 1984, ING Life has always been
committed to offering customers a comprehensive
range of quality insurance products and services. The
company’s extensive portfolio of insurance products
- which includes individual life, medical insurance
and employee-benefits schemes - is tailored to meet
customers’ needs throughout the different stages of
their lives.

The Macau office, since starting operations in 2000,
has been committed to offering a full range of
quality insurance products and services to the locals,
including life insurance, health benefits, disability
insurance and crisis insurance. It has also established
an insurance store, which is the first of its kind in
Macau.

General Insurance

Established in 1989, ING General provides
quality services and offers most types of non-life
insurance products to individuals and businesses
in the local market, including property, employees’
compensation, medical, motor vehicle, marine,
travel and personal accident.

Pension Trust

With solid experience in management of pension
schemes, ING Pension Trust is committed to
contributing its expertise to provide quality
and reliable pension trust services to corporate
customers.

Financial Planning

Established in 2002, ING Financial Planning is
committed to offering a comprehensive range of
products and services from the world’s leading
investment managers and insurance companies,
including one of Hong Kong's most innovative online
nominee services, the Private Portfolio Service.
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“Be Customer-centric” is our guiding principle for
doing business, as our clients are always our number
one priority. We are constantly striving to provide
efficient, personalized and quality service, as well
as to implement our three important concepts,
“Delivers on promises”, “Treats me fairly” and “Easy
to deal with” in our relationship with customers.

We aim to be an open, easy-to-access company by
which our services and activities are made available
through a comprehensive variety of communication
channels. Our customers, business partners and staff
can benefit from our convenient and efficient services
through the internet, by telephone or through face-
to-face visits.

Online Interactive Service -

@ www.ing.com.hk

e through the ING website, services available
include checking policy details and/or payment
record, changing address / telephone number /
payment mode, downloading request forms and
on-line enquiry

24-hour Personal Customer Service
Hotline - 3123 3123
e provides unprecedented personal attention

through round-the-clock enquiry and assistance
throughout the year

24 3123 3123

www.ing.com.hk

Customer Service Counter -
1/F., ING Tower, Sheung Wan
e Mon - Sun (8:00 am - 8:00 pm) - Lunar New Year,
Public Holidays and Typhoon No. 8 included

IN:
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Moreover, we continue to enhance our connection
with customers, so as to maintain healthy, long-
term relationships. This is done by such methods as
publishing regular newsletters, offering customer
privilege club activities and benefits, and organizing
large-scale customer surveys. Through our website,
all our staff, customers and business partners can
gain first-hand knowledge of our operations and
activities, and find information about the Group or
the industry.

We have a team of professional, highly qualified
front-line consultants who strive to serve customers
with integrity, and provide them with customized
products and financial advice. We measure our
success by the satisfaction and long-term wellbeing
of our customers, by which we are proud to earn
their trust.
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We offer a wide spectrum of quality products
tailored to meet the various needs of our customers.
Moreover, to ensure our products are competitive in
the market, we are continually enhancing existing
ones and launching more customized choices, in
order to offer a diverse range of comprehensive
options for the protection of our customers.

Life Products for Every Need
Protection & Savings — We offer a wide selection
including term life, accident and disability, and all
kinds of savings and retirement plans.

Short-Term & Long-Term - Our whole-life or
savings products can suit every lifestyle, by offering
different premium payment terms, and different
pay-back periods.

Different Markets Needs — Policies are customized
to fit the requirements of clients. For example,
we offer investment-linked plans, and plans for
women, children, seniors, medical and critical illness
protection, as well as income protection.

All-Round Coverage from General
Insurance

A comprehensive range of quality general insurance
products is offered to ensure we meet the various
needs of customers, with coverage including
personal accident, home, travel, motor vehicle,
domestic helper, medical, pleasure craft, commercial
package and golfer insurance, etc.

Comprehensive Protection Through
Retirement Products

We offer comprehensive mandatory provident fund
schemes and occupational retirement schemes,
which help employers make better arrangement for
their employees’ retirement and help participating
members enjoy a comfortable retirement.

Employee Benefits Schemes

We offer comprehensive life and medical insurance
for employees from companies and institutions.
With our professional support and services, we will
help employers to provide an all-rounded protection
to their employees.

Other value-added services

Diversified and customized services are tailored to
meet the integrated financial needs of customers,
including trustee service for life policy, premium
financing, and fund investment, etc.
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We provide comprehensive training programs
on professional knowledge, leadership and
communication skills as well as offering experience-
sharing sessions, to allow our newly recruited and
existing consultants to maximize their potential.

In addition, to meet the evolving needs of our
customers, we have coordinated with professional
institutions and continuing-education schools, to
specially design courses that allow our consultants
to stay abreast of new developments in the market.

All-Round Financial Planning Program

We assist our consultants in understanding clients’
financial needs, and offer advice on effective
solutions through specific courses, including
investment, tax planning and the foundations of
financial planning.

Management Development Program
We upgrade our consultants on key management
techniques for planning, recruiting, selecting,
assessing, training, and managing time.

Convenient and efficient support is the key to
success in selling. Our support staff is committed to
developing advanced selling tools and systems for
our front-line consultants, to allow them to excel in
a competitive market.

Mobile Solutions with PDA

To enhance efficiency as well as customers’
satisfaction, we have adopted handheld
computing technology, to make our company-
developed “lllustration & Quotation System” and
“Agency Enquiry System” completely portable
24 hours a day. Thus, our consultants can tailor
suitable policies for clients at any time, and
offer related analysis and policy information as
required.

Our investment in training aims to raise the
professionalism of our consultants and, more
importantly, to assemble the highest quality
customer-centric team with our full support, so
as to reinforce the vital role that ING plays in the
market.
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Corporate social responsibility has been a
key part of the Group's strategies for more
than 150 years. Through its involvement in
sponsorships, ING benefits from publicity,
opportunities for relationship building and
greater brand awareness.

In June 2005, in conjunction with
UNICEF, the Group launched a worldwide
community  development plan called
“Chances for Children”. The

objective of this programme is

to provide 50,000 children with

access to schooling by 2007,

and to involve ING employees

worldwide with the project

through donations or volunteer

services.

In Hong Kong, we are also strongly committed to
supporting our local community by participating
in social welfare activities and motivating staff to
involve in charities and other volunteer works.

e For child-based projects, we co-operated with
the HK Federation of Youth Groups to launch a
large-scale voluntary work program, “Music for
the Children”. Also, riding on the publicity of
our sponsored “ING Manchester United Cup”,
we organised charity activities under the heading
“Give Children a Better Chance” to raise funds
for UNICEF's anti-trafficking project in China.
Moreover, we organized outdoor activities for
children from low income and problem families,
as well as sponsored the “ING SA Cup Charity
Football Match” to raise money for foundation
education in rural China.

For arts and educational projects, we sponsored
the Hong Kong Arts Centre in its large-scale
exhibition activities, and also cooperated in
launching a joint artistic campaign mentored by
professional local arts performers, to stimulate
local arts development. Moreover, we have
sponsored the Hong Kong Polytechnic University’s
summer training programme for consecutive years
to help talented students from the Mainland to
adapt to university life in Hong Kong, and also
sponsored HKU sports teams to enhance sports
development.
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e For social projects, we joined the Charity Walk
organized by the “World Wide Fund” to raise
money for a marine-education programme.
Furthermore, we sponsored the “ING Hong
Kong Champions & Chater Cup”, which was
organized by the Hong Kong Jockey Club - the
largest donor of funds to charity groups in Hong
Kong. We have also been involved in fund-raising
activities such as the charity sale of ING Life's
20th anniversary stamps, in order to help society
become more involved in providing community
service.

 For elderly projects, we have involved in numerous
projects for Helping Hand, such as establishing
the Elderly Leadership Training Institute,
refurbishing homes for the aged, and providing
elderly rehabilitation assistance services.

Our support and sponsorship activities for Hong
Kong society have received wide recognition from
the public and have been honoured in consecutive
years by the Hong Kong Council of Social Services
through their “Caring Company Award"”. The award
recognizes those companies that provide concrete
support to the community, which is an especially
important achievement to us.
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ING is well positioned to gain from the strategic
initiatives it has undertaken in the Asia/Pacific
region. This positive outlook is supported by ING’s
long history in Asia, the enhancement of its brand
positioning in the region, local expertise, and the
extensive distribution network of its alliance and
joint-venture partnerships.

The Group is well-established in Asia/Pacific region,
and has performed strongly. In fact, the Group’s
Asian operations continued on their growth path
and have contributed substantially to overall Group
results. Now, the Group is expanding rapidly in the
markets of China, India, Thailand and Hong Kong,
in order to achieve long-term, sustainable leadership
positions in the region.

The establishment of the Asia / Pacific headquarters
in Hong Kong affirms the importance of the Group’s
focus on the markets of Hong Kong and China.

Rapid Expansion in China

1998

» Formed Pacific Antai Life Insurance, a joint venture
with Pacific Life Insurance Company

2002

* Formed ING Capital Life Insurance, a joint venture
with the Capital Group in Dalian

e Approved by the China Securities Regulatory
Commission to establish the first Sino-foreign
joint venture on fund management in Shenzhen,
China Merchants Fund Management

2003

e The first foreign company to launch an open-
ended fund in China

e Approved by the China Banking Regulatory
Commission to conduct business in RMB

2004

 Pacific Antai Life Insurance opened a new branch
in Guangzhou

e Approved by the China Banking Regulatory
Commission to start financial derivatives business
in China

2005

 Signed an agreement with the Bank of Beijing to
acquire up to a 19.9 per cent holding

* ING Capital Life formally began Beijing operations
and was granted a Shenyang license, which is the
first Sino-foreign joint venture in the city

2006

* ING Capital Life’'s Shandong branch officially

started operations
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ING Business Units in Greater China Region

INGEE K4 #

btk

Tel 5%
Website

ING Life Insurance Company (Bermuda) Limited
Address :

28/F., ING Tower,
308 Des Voeux Road Central, Hong Kong
ERPREBEHET 308 5t
TR0 28 &
(852) 2850 2333 Fax f£E : (852) 2850 3999

: www.ing.com.hk

ING General Insurance Company Limited

Address :

kil

Tel B:E
Website

7/F., ING Tower,
308 Des Voeux Road Central, Hong Kong

: BEPREEHET 308 5%

LRSI T 8
(852) 2850 3030 Fax f#H : (852) 2850 3031

: www.ing.com.hk

ING Pension Trust Limited

Address :

il

Tel EB:E
Website

1206, 12/F., ING Tower,
308 Des Voeux Road Central, Hong Kong

1 BBPIREEEA 308 37

TREEMPN12E 1206 =
(852) 2851 5222 Fax {HE : (852) 2851 5293

: www.ing.com.hk

ING Financial Planning Limited

Address :

Hdk
Tel 5%
Website

39/F., One International Finance Centre,

1 Harbour View Street, Central, Hong Kong
BEEPRERET 1 REES/P 0153928
(852) 2850 3499 Fax {£H : (852) 2913 8349

: www.ingfp.com.hk

ING Life Insurance Company (Macau) Limited

Address :

b:iehil
Tel &5
Website

11/F., No. 61 Av. De Almeida Ribeiro, Macau

D ORPIETSRE 619R 1148
(853) 988 6060 Fax {#HK : (853) 988 6100
I www.ing.com.mo

[ Bff I Pk &

Other Members EHfttpi &

Hong Kong &

* ING Investment Management
* ING Private Banking

* ING Bank

* ING Real Estate

Taiwan &i&
* ING Antai Insurance
ING ZFEAE

Shanghai tif§

¢ Pacific Antai Life Insurance
KEFLRRAE

¢ China Merchants Fund Management
BraieER

* ING Bank Shanghai 58947

Guangzhou EM
¢ Pacific Antai Life Insurance

KFEFREANE

Beijing 1t

¢ ING Capital Life Insurance
BHRIRRAE

¢ China Merchants Fund Management

BHEsER

Dalian & Shenyang Xi& 5 &5
¢ ING Capital Life Insurance

ELES N

Shenzhen i
¢ China Merchants Fund Management

BHEsER

ING Insurance Asia / Pacific

Headquarters

SEEXEREEER

39/F., One International Finance Centre,

1 Harbour View Street, Central, Hong Kong
1 1 39

Tel (852) 2525 6618

Fax (852) 2525 6336




e

filiris

il

i

Czech 5

o
T

H,

i HH#;W }




BRAREZE PN
caringcompany== I 24 3123 3123

Awarded by The Hong Kogg Cqunci\ of Social Ser\iice
EFAMERBEEER

www.ing.com.hk






